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Serving the largest population (2.1m) of the
QICGRE portfolio, South Bay Galleria endeavors
to create a city within a city. An established retail

icon that benefits from unrivaled visibility in the
South Bay region of Los Angeles, the center caters
to a progressive and diverse community.
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South Bay Galleria
The city within a city

South Bay Galleria perfects the formula for
destination shopping, offering fashion, specialty
stores, convenience shopping, dining and
entertainment all under one roof,

Three levels of indoor retail are anchored by
Macy’s, Kohl’s, Forever 21 and H&M, and the
center is also home to a 16-screen cinema and
325,000 square feet of inline space.

Specialty Retailers: 93
GLA: approx. 958,047 SF

Parking spaces: approx. 4,448

Allinformotion oz at Ssptemiber 2000
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South Bay Galleria
Trade Area

The center enjoys prime position at the intersection
of two major arterial roads, with an estimated
100,000 cars passing by each day and a Trade Area : s
of 2.1m people. Even within the very competitive Los - #rioza
Angeles market, South Bay’s Trade Area stretches
10 miles to the north and south, penetrating the
most affluent and densely populated communities.

Total trade Primary trade FHEREE R
area population’ area population’

@ 23036 @ 742,156

Total trade area annual Daytime population

growth rate’ within 15 mintes?

@ 0.56% 362,645

() PRIMARY TRADE AREA
() SECONDARY TRADE AREA

1. ESRI 2018; Alexonder Bobbage TruTrode 2018 The total trode orea is the totol of the pr ¥ trode i
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South Bay Galleria
PTA Audience Profile

Progressive, knowledge and experience-seeking,

the audience of South Bay Galleria is diverse

and affluent.

Annual average income
per household'

9 105,981

Median age’

373

1. ESRI 0L Almcander Babbage TruTrode 2098

Households with annual
income over $100,000"

36.3%

Education level Bachelor's
Degree or higher'

37.8%
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Top Profiles

Las Casas

® Follow soccer

¢ Bank in person

¢ FEat at fast-food, family restaurants

® Choose Spanish-language TV/websites
® Buy baby/children's products

1. ESRI 20NE; Almander Babbage TruTrode 2002

87

International Marketplace

Shop at warehouse clubs, specialty markets

Do not save or invest

Visit theme parks, play soccer

Listen to Spanish/Latin music on cell phone or radio
Take public transpertation

| South Bay Galleria

Pacific Heights

Own iPods, iPads, newer Macs

Invest conservatively

Gamble at casinos, visit theme parks

Watch Showtime, HBO, Travel Channel, CNN
Choose imperted, late-medel vehicles
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South Bay Galleria Floor Plans

Level 1

KOHL'S

PARKING GARAGE
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South Bay Galleria Floor Plans

Level 2

PARKING GARAGE
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South Bay Galleria Floor Plans

Level 3
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The retzil and commercial properties identified in this presentation are owned by QIC Limited ACN 130 539 123, its related bodies
corporate, joint venture partners and, in the case of properties in the QIC Australia Core Plus Fund, by One Managed Investment Funds
Limited or ity subsidiary companies and are managed by QIC Pry Lud {collectively “QIC™). QIC, its subgidiaries, associated entities, their
directors, employees and representatives (the “QIC Parties™) disclaim all responsibility and lisbility for any loss or damage of any nature
whatsoever which may be suffered by any person directly or indirectly through relying on the information contained in this document

(the “Information™), whether that loss or damage is caused by any fault or negligence of the QIC Parties or otherwise, A number of the
statements are based on information and research published by others. Mo QIC Party has confirmed, and QIC does not warrant, the accuracy
or completeness of such statements. Past performance is not a reliable indicator of future performance. Plans, drawings, photographs and
illustrations are indicative only, QIC reserves the right to change any part of the proposed development, design and the tenancy mix from
that shown or described in this document, The Information includes statements and estimates in relation to future matters, many of which
are based on subjective judgments or proprietary internal modeling. No representation is made that such statements or estimates will prove
correct. You should be aware that the Information is predictive in character and may be affected by inaccurate assumptions andjor by known
or unknown risks and uncertainties. Forecast results may differ materiaily from results uitimately achieved. The Information does not
congtitute advice (including financial advice) and you should seek advice before relying on it and before entering into alease. In preparing
this Information the QIC Parties have not taken into account any objectives, financial situations or needs, This document is being given

solely for general information purposes. This document does not constitute an offer document in respect of any premises or space. Neither
this document nor anything contsined in it nor any presentation in connection with it will form the basis of any contract or any obligation
of any kind whatsoever. No such contract or obligation will be formed until all relevant parties execute a written contract,

Copyright QIC Limited, Australia, All rights are reserved, Do not copy, disseminate or use, except in accordance with the prior written
consent of QIC,
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